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The rise of FEMTECH

From diagnostic tampons to silent breast pumps, Rosie Mullender looks at the rise of
ology designed with women's bodies in mind
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'The more we learn about our period, the more
e understand it's ahealth cycle — forinstance,
e react differently to infection in different

parts of our cycle. It's asteering tool to help us

life better so we can live fuller lives.

IAnd when people live freely and well with their

biology and body, that gives them strength and

h voice.”

Taking on a male world
But despite the huge advantages femtech can
pffer to women, Tinis acutely aware of the
hurdles female entrepreneurs face when trying
0 attract investors. Discussing leakage,
feeding and PMS with panels of mostly

Inale venture capitalists can be a hard sell.
'They don't even understand they have a blind
pot — they're not humble enough to research
hat they don't understand,” she says.

“There's awhole part of female existence
hey have to listen really hard toin order to
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dit. Once h:
explained, and they've really listened, they can
be sympathetic, care about it and fight for it. But
it'soften a process. | get somany young femtech
entrepreneurs comingtotalktome, and | see
theirinnovation, energy and ideas. But many of
them are struggling for funding — if there was
more support, we'd see much more innovation.”

Despite these hurdles, Tin agrees with Chong
that women need the confidence to make the
most of this new world of opportunity. "I think
the biggest hurdles are ourselves,” she says.

The new menopause treatment

“There needs to be more female
entrepreneurs addressing the taboo
subjects women have faced over the years —
I hope men can be by their side as they do it”
— Modibodi founder Kristy Chong

“Ispeak with so many women who say: 'l have
thisidea, then they start listing all the reasons
they're not quite ready to start: ‘| need more
education, todomoreresearch, tofinda
co-founder... But I think that's a fallacy. You'll
never be ready, you'll never know enough.
You need tostart! And that's about courage,
conviction and belief. Build a company yourself
and you can create your own rules. Women
needtotrustinthemselves”

Inthe US, women make 80 per cent of

buying decisions when it comes to health care —

while in theindustry, just 13 per cent of CEOs are
female. But although it can be challenging for
women to get their voices heard in the femtech
space, itisn'timpossible. And, Chong says, the
rest of the world is rapidly catching up.

“In the past six years |'ve seen massive
change,” she says. “Women are coming together
to make a noise about equality in all areas, and
we're seeing the men change as well —they're
comingalong on the journey, whether they like
itor not. There needs to be more female

ingthe ibjects
women have faced over the years —and | hope
men can be by theirside, be supportive and
stand by women as theydoit.”
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Thesilent breast pump

Elvie

The brainchild of Tania Boler,
Elvie'ssilent, wearable
breast pumpis awelcome
innovation in astill-taboo
area of women'’s health.
Elviealsohas anaward-
winning pelvic-floor trainer,
for post-pregnancy support
and enhanced intimacy.

Bonzun
Founded by
Bonnie Roupé,
theapp supports
women through
IVF as well as pregnancy. The

app can store test results, track
symptoms and send reminders
totake medication, fora

KKaNDy Therapeutics

Co-founded and run by Dr Mary Kerr, the
company is developing an alternative
totreatsymptoms of menopause by
targeting the central nervous system,
asopposedtothe itional h
replacement therapy. Its work on
reducing hot flashes and night wakings
looks promising — the results of its latest
studyaredueinlate 2019,

Here are three key
players you can
expect big things
frominthe
femtechare
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wstrakan entrepreness Kristy curlives s Fepiringly vastin scope. Cabforria

Busytramingfocamarathon,
e wondered whry. ina city devoted totech, an
fitemative to disposable hypene for women
hadnt been developed.
I thought back to the times 2  young gt
futien 1 had hesrey periods and leakage, and feft
Jie 1 was going back tomy youthagain.”Chong
Jays. Here 1 was, susrouded by tech brands,
i there was nosclation. | thought: Wiy can't
0

Changwas bving in Seattle when based NextGen Jane, for example, & working
she began experiencing bladder ‘ondagasing disorders such 2s endometrioss
feaks aftes the brth of her second wsangtampons, with the potentia to help

200 milion women workdwice. Meanwhie,
the Massachusetts istitute of Technology's
Makethe Breast Pump Not Seck project aems to
support novation i breastfeeding tech.
Thenthere's Cbr, astretchy wearable
funded by a Kickstarter project, which focuses
‘o reducing pain during sex. cne of aslew
of products that aem to increase womests
sexual pleasure.

roments health and address everything from
frenstnsation to mencpause.
1naworkd generally designed by and for men.

effects of akcohal on female Viagra' were tested

nology g alotofwoudd be With an average offivetimes as many studied
froce high L s,
P activetCardline  Springboard, andthat

fants [ daTn
proene. y be- femech,
rscsay: “shesays. Tthinkitsabowt  trackingappClue. Theapp alows womento

o
frtrepreneurs working i femtech, cresting  theneeds of amiddle agedmale: women's heart track theircycles, orng a numbes of femtech

products designed tohelp women understand
ther bodies better

“Tinsays.

smoother IVF journey.




